
List of Mind Control Spirits for MD

3-Quinuclidinyl benzilate, 9-11 Truth movement, 24-hour news cycle, 140 
Proof, 

Ableism, Academies at Dundee Ranch, Academies at Ivy Ridge, Accel World, 
Accentuation effect, Accepted pairing, Acquiescence bias, Active listening, 
Active measures, Activism, Activism method, Activists, Actor-observer bias, 
Ad blindness, Ad Council, ad creep, ad exchange, ad forum, Ad hominem, Ad 
nauseam, ad serving, Adaptive bias, Adult films, Adver-games, Adver-gaming, 
advertisements, Advertising & marketing controversies, Advertising adstock, 
Advertising agencies, Advertising awards, Advertising campaigns, Advertising
characters, Advertising column, Advertising education, Advertising elasticity 
of demand, Advertising in media, Advertising in radio, Advertising in shows, 
Advertising in sports, Advertising in tv shows, Advertising in video games, 
Advertising management, Advertising media selection, Advertising museums, 
Advertising occupations, Advertising on internet, Advertising on social media,
Advertising organizations, Advertising people, Advertising postcards, 
Advertising to children, advertorials, Advocacy journalism, Addware, Affect 
heuristic, Affective forecasting, Affinity group, Aflacts, Agenda-setting, Agent 
of influence, Airborne leaflet propaganda, Ambiguity effect, Airborne leaflets, 
Airport-Watch, Alternative media, Alternative Right, amber allerts, Amber 
Gambler, Ambient media, America's Army series, Americanization of foreign 
culture and media, An Act of Conscience, anarchey movements, anarchism, 
anarchist, Anatopia, Anchoring, anecdotal, Angel dusting, antichrist, anti-cult 
book, Antimilitarism, Apaches film, Apophenia, Appeal to authority, Appeal to 
fear, Appeal to prejudice, Applied behavior analysis, Applied behavior 
modification, Applied Media Technologies, April Fools', Arbitrary censorship, 
Armchair warrior, arouse prejudices, Aspen Achievement Academy, Artificial 
demand, Artivism, Artivist Films, Asda FM, Association, Astroturfing, atheism 
influences, especially from media, athiest, Attack ad, Attention advertising, 
Attention seeking, Attentional bias, Attitude polarization, Attribute 
substitution, Attribution bias, Attribution theory, attributional biases, audio 
reversal, autosuggestion, Autosurf, Availability cascade, Availability heuristic,
avatars, Avion Films, Avoid Noid, 

Babels, Back-story production, Backfire effect, Background music, 



backmasked message, Backmasking, Bait-and-switch, Bandwagon, Banner 
blindness, Barnum effect, Base rate fallacy, Base rate neglect, Battle cries, 
Bayesian Conservatism, BEAM TV, Below the line ads, Bespoke Music, beaten
into submission, beatles music, Beautiful people, Behavior management, 
Behavior modification, Behavior modification camps, Behavior modification 
facilities, Behavioral activation, Behavioral engineering, Behavioral 
economics, Behavioral psychology, Belief bias, Ben Franklin effect, benign 
persuasion, Bereitschafts potential, better-than-average effect, beyond beef, 
beyond chicken, bias, Bias blind spot, Bicentennial Minutes, big lie, 
Billboarding, Billboards, Billing in filmmaking, Bizarreness effect, Black Hole 
House, Black swan theory, Black-and-White fallacy, Black-dog bias, 
Blackmailing, Blood libel, Bluetooth advertising, Boards magazine, Bobo doll 
experiment, Book censorship, Books about media bias, Books about mind 
control, Books Feed Your Head, boost morale, Bossip, Bounded rationality, 
Bowling Music, Boycott, Brain implant, brain mapping, BrainGate, Brainstorm 
film, Brainwash, Secret History of Mind Control, Brainwashing, Science of 
Thought Control, Brain–computer interfacing, Brands, Development, & 
language, Branding, Brave New World, bribery, Brights movement, 
Broadcasting, Brokered programming, Building Bridges residential program, 
Bullseye mascot, Bumvertising, Burying of scholars, BusRadio, butter-up to 
control, buzby, Buzzword, by internet, movies, radio, & television, bypass 
conscious mind and reach the subconscious, 

C word, Cacerolazo, Call For Action, Call Me Joe, Cambridge visual networks, 
Canadian Tire guy, Canvassing, Car and Driver, Card stacking, Carly Cardinal, 
Carnival Against Capital, Carrot-mob, Cartographic censorship, Category 
Development, Casa by the Sea, CAVE People, CBS Cares, Celebrity branding, 
Celebrity Exposé, Celebrity Eye Candy, Celebrity & Soup, Censor bars, 
Censorship, Censorships in arts, Censorships in broadcasting, Censorships in 
music, Censorships in media, Censorships in religions, Censors, Central Office
of Information, Certainty effect, change bias, Change-ad, Character 
assassination, Charm offensive, cheering track, Childhood amnesia, Chilling 
effect, Chinese water torture, Choice USA, Choice-supportive bias, Circus, 
Citizen diplomacy, Civil Defence Information Bulletin, Civil disobedience, Civil 
libertarianism, Civil society campaign, Clandestine literature, clapping track, 
Clockwork Orange, Clustering illusion, Clutter in advertising, Coca-Cola Kid, 
Coca-Cola slogan, Cocalero, Code word, Coercive persuasion, Coercive 



psychological, Cognitive activism, Cognitive bias mitigation, Cognitive biases,
Cognitive closure philosophy, Cognitive dissonance, Cognitive distortion, Cold
calling, CollarCard, Collusive, Combatting Cult Mind Control, Commercial 
graffiti, Commercial speech, Common man, Communication design, 
Communications Commission & controls, Community Alliance for Ethical 
Treatment of Youth, Community Front, Community organizing, Compare the 
Meerkat, Comprehensive layout, Computer is Personal Again, Concentration 
of media ownership, Concision, conditional love, Confirmation Congruence & 
Consistency biases, Conjunction fallacy, Conquesting, Conservatism, 
Conservatism belief revision, Conspiracy of silence of expression, 
Constructive Program, Consumer-generated advertising, Content marketing, 
Context effects, Contrast effects, Contingency sponsorship, control by media,
Cookie Jar TV, Cool Spot, copy cat effect, Copy testing, Copyright campaigns,
Cordobazo, Corinthian leather, Corporate censorship, Corporation slogans, 
Cost per acquisition, Counter-recruitment, CountyWatch, Cover-ups, Covert 
hypnosis, Covert message, Craftivism, Crazy Frog, Creative sequencing, & 
strategies, Cretic, Criminal speech, Criteo, Criticism, Cross-race effect, Crowd
behaviour control, Crowd control, Crowd manipulation, Crowd psychology, 
Cryptomnesia, cult of personality, cult of self worship, Cults in Our Midst, 
Cultural bias, Culture jamming, Curse of knowledge, Cyberkinetics, 
Cyberware, Cyber-warfare, cycle, 

DAGMAR marketing, damage control, damaging quotation, Dark money, 
Darkened Skye, Dash of Destruction, Data dredging, Datsun 280 ZAP, 
Daytournement, Deception, De-coupling, decoy effect, Defensive attribution 
hypothesis, Deindividualisation, deliberately vague, demonic backmasking, 
demonization, Demonizing the enemy, Demonstrations, Denomination effect, 
Deprogramming, Designated Suppliers Program, Destabilisation, detached 
feeling, Di Gi Charat, Digital billboard, Digital signage, Direct Action and 
Democracy Today, Direct Agency & Rep Electronic Connection, Direct order, 
Direct-to-consumer ads, Discipline, Discovery Kids on NBC, Disinformation, 
Dis-investment, disoriented, Display stand, Display window, Dissent network, 
Distinction bias, DIY ethic, D-listed, DMX music, Dog-whistle politics, Door-to-
door, double bind, doublespeak, double talk, Downhill Battle, Dream Logic, 
Dream Master, Drinking And Driving Wrecks Lives, Driven media, drug 
terrorism, Dual power, Dumbing down, Dunning–Kruger effect, Duration 
neglect, Dysphemism, Dysrationalia, Dayformation professionnelle, 



E-mailing, Eagle Academy, EatAds, Echo chamber in media, Ecotopia 
gathering, Edgewood Arsenal experiments, Editorial calendar, Editors 
Committees, Eduardo Reck Miranda, Education Action Group, Educational 
advertisement, Educational Center, Effective cost, Effective frequency, 
Effects of teen ads on body image, Egocentric bias, Eight Magic Words, 
Electrocorticography, Electroencephalography, Electronic civil disobedience, 
Electronic dissolution, Elephant film, Elevator music, Eliminationism, Embrace
Life, Emediate, emotional appeal, Emotive Systems, Empathy gap, Employee 
pricing, Enabling, endentured slave, endentured surfs, Endowment effect, 
Engagement marketing, Enhanced interrogation techniques, Entertainment 
news shows, epidemiology, Equilibrium film, Escrache, Essentialism, Ethnic 
Cleansing video game, Etoy, Euphemism, Euphemism, Euphoria, Evidence of 
absence, Evil bit, evil company corrupts good, evil influences, evil spirits, 
Exaggerated expectation, Exaggeration, Exclusion zone, excuse making, exit 
counseling, expectation bias, Experimenter's bias, Experimenter's regress, 
Expurgation, Extension neglect, Extrinsic incentives bias, 

factoid, Fading affect bias, Fake-lore, False advertising, false accusations, 
false balance, False consensus effect, false memory, Falseness, familiar 
spirits, Familiarity heuristic, family destruction in ads, Fanorama, FAST 
marketing, Faster Speed, Bigger Mess, Fear mongering, fear of authority, fear 
of death, fear of punishment, fear of torture, fears of all kinds, Fey, Fictitious 
entries, Fifth column, Fifth screen, Film censorship, Film commercials, Film 
poster, Film promotion, Fine print, Finishing Line, Fire-Hollywood, First party 
leads, Flag-waving, Flashing sign, Fleet media, Flexible brain-computer 
interface, Flighting advertising, Flo of Progressive Insurance, Fluency 
heuristic, Foam balloon, focalism, Focusing effect, Fogging censorship, Food 
Force, For Your Consideration ads, Force Trainer, Foreign celebrity ads, 
Forgery, Forer effect, Forever Peace, Foundation for Better Life, Fourth 
screen, Framing social sciences, Framing, Franchise activism, Free Your 
Mind, Freebie marketing, Freedom of the press, Freedom of religion, Freedom 
of speech, Freedom of thought, Freedom restricted, Frequency capping, 
Frequency illusion, Functional fixedness, Fundamental attribution error, 

Gag order, Gambler's fallacy, Gambling Hangover, game theory, Gaslighting, 
Gatekeeping communication, Gender advertisement, Generalities, generate 
propaganda, Generation effect, Geotargeting, Ghost in the Shell, Glamour-
bomb, glamouring, Glittering generalities, Global citizens movement, Global 



citizens Day, Global citizens Justice, Goethe Federation, Gold Blend couple, 
GONG organization, Good cop/bad cop, google ads match computer use, 
Google Earth Outreach, google effect, Government-organized demonstration, 
Grassroots lobbying, Group attribution error, Group serving bias, group 
thinking, Guerrilla theatre, Guilt by association, 

H-plus Digital Series, Habit reversal training, Hacktivism, Hacktivismo, Half-
truth, Hard sell, Halo effect, happiness portrayed, Hard-easy effect, Harms 
Way, Hate speech, Hawthorne effect, heavy metal bands backmasking 
satanic religion, Heavy-up, Heckler's veto, Hedonistic relevance, herd 
behavior, herd mentality, Heritage Minute, Heuristics, hidden messages heard
by subconscious, hidden triggers, Hindsight bias, hinduism influences, 
especially from media, Hip hop activism, hip hop & rap music, Historical 
deletion, Historical revisionism, Hoaxes, Hoaxing, hominem, Hooding, Hooray 
for Reading, Hostile media effect, Hot hand, Hot fallacy, Hot phenomenon, 
Hubworld, Human billboard, Human shield, humanism influences, especially 
from media, humor effect, Hyperbolic discounting, Hypocognition, hypnosis - 
covert, & overt, hypnotic mind control, hypnotic suggestion, hypnosis, 

I-Change Model, I am American, I am Canadian beer ad, I deserve it, I-knew-it-
all-along effect, I Love New York, I love the World, etc, I want that, I War, I'm 
going to Disney World, Icarus Project, Ideograph, Ideological repression, Ikea 
Effect, Illusion of asymmetric insight, Illusion of external agency, Illusions of 
control, Illusions of transparency, Illusions of truth, Illusions of validity, 
Illusory correlation, Illusory superiority, Imagined speech, Impact bias, 
Implicit cognition, Impression management, In-game advertising, In-group 
favoritism, In Store Broadcasting, in store specials, Incomplete comparison, 
Inconsistent comparison, individual, or mass persuasion, Indoctrination, 
Industrial musical, Inequity aversion, Inevitable victory, Infomercials, info 
dissemination, & I T, Info-tainers, Info-tainment, Information bias, information 
dissemination strategies, Information operations, Information war, 
Information warfare, Ingroup bias, Initiatives and referendums, innumeracy, 
Insensitivity to sample size, Instadia ads, Instances of subliminal messages, 
Institute for Global Communications, Intendix, Intentional vagueness, 
Interactive urinal communicator, International Action, International 
Standardized Commercial Identifier, International Tourism Advertising, 
Internet, Internet activism, Internet censorship, Interrogation techniques, 
Intersectionality, Introspection illusion, Ipcress File film, Irrational escalation,



Issue advocacy ads, 

Jail solidarity, Jinkela, Joe 90, John Henry effect, Join the crowd, Judicial 
activism, Just Say No, Just-world hypothesis, Just-world phenomenon, 
Justice tourism, 

Keep America Beautiful, keep up with Jones', Kegasus, Kids club, Kool-Aid 
Man video game, Kumamon mascot, 

Labeling, Labels, Lady Macbeth effect, Lag effect, Lake Wobegon effect, Land 
war, laughing track, Law collective, Law of Advertising and Mass 
Communications, Law of contagion, Law of primacy in persuasion, Lawfare, 
Lawn signs, Leaderless resistance, leaflets, learned helplessness, Leased 
access, L E D writing board, Legal advertising, Less-is-better effect, Lesser of 
two evils principle, Leucotome, Leveling, Levels-of-processing effect, 
Licensed behavior analyst, like magic, Limited hangout, List-length effect, 
Listening behaviour types, Literary, Loaded language, Lobbying, Location-
based advertising, Lobotomy, Locus of control, logical fallacies, Logojet, 
Loosely associated statements, Loss aversion, Loss leader, Lost in the mall 
technique, Loud music, Love bombing, low meat diet, low protein diet, 
Loyalty, Ludic fallacy, Lurchi, Lysergic acid diethylamide, 

M&M's video games, Machiavellianism, Magic and religion, magical avatars, 
magical characters, magic influences, especially from media, Magical 
thinking, Magick Book 4 by occultist Aleister Crowley, Making of a Moonie, 
Malicious compliance, malnutrition, Managing the news, Manchurian 
Candidate, Manifestos, manipulate behavior, manipulate info, manipulation, 
Marketing, Marketing techniques, Marketing terminology, Marketing theorists,
Martyrdom video, mascots, mass control, mass hypnosis, mass hysteria 
incidents, mass manipulation, mass mind control, Massed negative practice, 
masses hypnotized, Master of Revels, Matrix franchise, McDonald's video 
games, McGruff Crime Dog, Media activism, Media bias, Media blackout, 
Media buying, Media censorship, Media circus, Media clip, media complaints 
authorities, Media controversies, Media control, Media events, Media 
favouritism, Media law, Media manipulation, Media market, Media 
partizanship, medical methods of control, Media planning, Media regulation, 
Media Rights Capital, Media scrum, Media techniques, Media terminology, 
Media theorists, Media transparency, Media-strike, memory biases, memory 
manipulation, Mental accounting, Mere exposure effect, message heard by 



subconscious mind only, Micro-donations, & initiative, Microwave auditory 
effect, Miguel Nicolelis, Milieudefensie, Militant words, Military mind control, 
mind-altering substance, Mind control all kinds, Mind control in fiction, Mind 
control in popular culture, Mind control methods, Mind control theorists, Mind 
games, mind occult, Mind share, Mind the Gaps, Mindball, Mind-set, Mind-
wipe, Minimisation, Misattribution, Misinformation, Misinterpretations, 
Missing white woman syndrome, Mission Mountain School, misuse of 
information, misuse of private information, misuse of statistics, Mnemonic 
Effect, Mobile billboard, Mobiles, Mock execution, Modality effect, Modeling, 
Money illusion, Mood-congruent memory bias, Mood Media, Moral credential, 
moral luck, morality lacking, Motivated reasoning, motivational speaking, 
Movement for New Society, Movements, Mowbli, Music in advertising, Music 
in psychological operations, musique concrete, Muzak Holdings, MyCoke, 
MyLink, MyThings, 

NA-1-1, N G O, Naive cynicism, Naive realism, Name Calling, Name–letter 
effect, Name recognition, Narcotizing dysfunction, National Congress, & 
Network groups, National mythology, National Screen Service, Nationalist 
activism, Negativeism, Negativity bias, Negativity effect, Neglect of 
probability, Neo-pagan, Neo-paganism, Neon message board, Net bias, 
Netroots Nation, Network Liberty Alliance, Networked advocacy, Neural 
Impulse Actuator, Neurochip, neurofeedback software, Neuromancer, 
NeuroSky, Neurotrophic electrode, Neutrality philosophy, new age religion 
influences, especially from media, news, & government reports, News bias, 
News broadcasting, News embargo, News media, News censorship, News 
manipulation, News partizanship, Newspaper theft, Newspeak, Next-in-line 
effect, Nielsen ratings, Nineteen Eighty-Four, Nipper, Noid, Non-apology 
apology, Non-reformist Reform, Nonsense math effect, Nonviolence 
International, Nonviolence, Norm of reciprocity, Normalcy bias, NorthStar 
Center, Northwoods Idaho, Nvidia demos, 

OMG, Obfuscation, Objectivity journalism, Obscenity, Obscenity 
controversies, Obscurantism, Observer-expectancy effect, Obtain disapproval,
occult influences, especially from media, occult in ads, occult in media, 
occult mind control, occultism, occultist, Occupations, movement, or protest, 
occupy movement, OK TV, Old West Academy, Omission bias, One sheet, One 
to Grow On, Open-ad, Open campaign, Open letter, Open-source governance, 
OpenVibe, Operation Dormouse, Operation Lifesaver, Operation Lincoln, 



Operation Midnight Climax, Operation time, Optimism bias, Optogenetics, 
Orange Revolution, Orbitoclast, Orgasmatron, Orwellian, Osborn effect, 
Ostrich effect, Othello error, Out-group homogeneity, Outcome bias, Outsert, 
Overconfidence, Overconfident, Overjustification, Overjustifiied, Overjustifiy, 
Oversimplification, overt hypnosis, overt & benign persuasion, 

Packshot, neopagan, pagan, neopaganism, paganism, paganist, pantheism, 
pantheist, & paranormal influences, especially from media, Pain model of 
behaviour management, Packshot, Painterboy, Palladia, Pamphleteer, 
pamphlets, Pareidolia, Part-list cueing, Patent medicine, Patient recruitment, 
peace camps, peace journalism, Peak–end rule, peer pressure, Peltzman 
effect, Pennysaver, People & Planet, Per-inquiry advertising, perceptible at a 
subliminal level, Perceptual psychology, Performativity, Persistence, Personal
advertisement, Persuasion, Persuasive Games, Pessimism, Pessimist, 
Pesterminator, Western Exterminator, Petitions, Pharm-Free, Phone calls, 
Photographic techniques, Physical attractiveness stereotype, Physical torture
techniques, Picture superiority effect, Pieing, Piquetero, Pirate broadcasting, 
Pitch book, Pitesti prison, Placement bias, plain folks, Planning fallacy, Play 
Network, Plugola, PM Magazine, Policy advocacy, Political warfare, Pollyanna 
principle, Pomeriggio Cinque, Popbitch, Pork, The Other White Meat, 
Porkbusters, Positive behavior support, Positive illusions, Positive outcome 
bias, positivism, Positivity, Positivity offset, Post-modern branding, Post-
modern communication, Post-modern marketing, Post-purchase 
rationalization, Postal censorship, posters, power of persuasion, power of 
suggestion, Precision bias, Press laws, Press release agencies, preview 
questions to sensor, pretend all question topics when weedPride-and-ego 
down, Primacy effect, Prior restraint, Prior review, Pro-innovation bias, 
Processing difficulty effect, Product demonstrations, Product placement, 
Products, Professional practice of behavior analysis, Project ARTICHOKE, 
Project Chanology, Project CHATTER, Project MK DELTA, Project MK NAOMI, 
Project MK OFTEN, Project MK Ultra, Project Vote, Projection bias, Promotion,
Promotional merchandise, Propaganda Formation of Men's Attitudes, 
Propaganda, Propaganda campaigns, Propaganda model, Propaganda 
techniques, propagandistic messages, propagandists, Prospect theory, 
Protect and Survive, Protests, Pseudocertainty effect, Pseudo-event, psych-
ops, psychiatry, Psychic driving, Psychochemical weaponry, Psychological 
manipulation, Psychological operations, Psychological operations of control, 



Psychological pricing, Psychological projection, Psychological techniques, 
Psychological torture techniques, Psychological warfare, Psychological 
warfare techniques, psychology, psychopharmacological agents, 
psychosurgery, Public diplomacy, Public info films, Public relations, Public 
service announcements, Public service characters, Public service 
organizations, public shaming, Public techniques Public terminology, 
Publication ban, Publication bias, Publicity, Publix-theatre Caravan, Puffery, 
Purple crocodile, Purple Rain Protest, Push polling, Pushover video game, 
Puttermans, Pygmalion effect, 

Q Score, Quenching the Light, Quotes miss-interpreted by media, Quotes out 
of Context, 

Racial, Rack card, Radical cheerleading, Radio, Radium Girls, Rate card, 
Rationalization, Rauni-Leena Luukanen-Kilde, Reach ads, Reactance, Reactive
devaluation, Reader service card, Realism theory, rebellion encouraged by 
backmasking in songs, Recall bias, Recency bias, Recency effect, Recency 
illusion, Recency principle, Recruitment tool, Red Defender, Red herring, 
Reductio ad Hitlerum, Reflective listening, Regression fallacy, regressive 
bias, Regulation, Releasing the Bonds, Religious activism, religious cults, 
Religious false teachings, Religious groups, religious mind control, Religious 
restrictions, Reminiscence bump, Remnant advertising, repeat a jingle, repeat
often, repeat slogan, or sound often, repetition, Repetition variation, 
Reporters TV show, Representativeness heuristic, Reproductive justice, 
Reputation management, Research, Residential treatment center, Response 
bias, Response Cost, Restaurant media, Restraint bias, Retail, media, & 
Radio, Retargeter, Reverb non-profit, Reverse psychology, reverse tape 
effects, reversing audio, Revolutionary Knitting Circle, Rhyme as reason 
effect, Right to Censor, Rightful resistance, Risk compensation, robo calls, 
rock groups backmasking to convey satanic, rebellion, and drug related 
messages to the subconscious, rock music, rock stars cooperating with the 
Church of Satan to place hidden subliminal messages on records, Roll-in, Root
Force, Rosy retrospection, Rotulo, Ruckus Society, Rude Removal, Rush Hour 
film, 

S40 Racing, Sabotage, Safe Minds, Sales, Sales techniques, Salience, 
Samizdat, Sandwich board, Satan-influenced musicians, Satanic 
backmasking, Satanic imagery backmasked, Save Your Voice, Saving the 



Port, Scamizdat, Scarcity heuristic, SceneTap, School and classroom 
behaviour, School and classroom modification, schooling to socialize people, 
Schnuffel, Scope neglect, Scopolamine, Screen vision, Scrubbing Bubbles, 
secret message incription, Section 28, Sedition, seducing methods of control, 
Seeburg 1000, Segata Sanshiro, Selection bias, selective information to prove
position, Selective omission, Selective perception, Self-censorship, Self-
deception, Self-defeating prophecy, Self-fulfilling prophecy, Self-generation, 
reference, or relevance effects, Self-hypnosis, Self-hypnotized, Self-perception
theory, Self-propaganda, Self-serving bias, Self, you are worth it, Selling 
techniques, Semmelweis reflex, Sensationalism, Sensory deprivation, Serial 
position effect, Sethi model, Sex in advertising, sexy models in ads, shame 
society, shaming, Sharpening, Shock and awe, Showreel actors, sidewalk 
Entertainment, sidewalk sales, Sidewalks, Signature event, Simpals, 
Simultaneous Man, Skyscaping, Slacktivism, Sleep deprivation, Sleeper 
effect, Slip-Slop-Slap, slogans, Slowskys, Smokey Bear, snapping out of it 
during deprogramming, Snapping, America's Epidemic of Sudden Personality 
Change, Sneak King, Snipe theatrical, Soapbox, Social advertising, Social 
Centre Network, Social classifieds, Social comparison, Social desirability 
biases, social dominance orientation personality, Social impact, social media 
shaming, Social peer-to-peer processes, soft porn, Soft sell, Sokwanele, 
Solitary confinement, Somatic markers hypothesis, Somatoform disorder, 
Sound an Alarm, Sound bites, Source Confusion, Spacing effect, Special Force
2: Tale of Truthful Pledge, Special Force Hezbollah, Speech code, spin, spin in
politics, Spirit of Radio, Spokes-council, Spokes-toon, Sponsor, & Pitch, 
Sponsorships, & broker, Spot, Video Game, Stab in the back, Stand Up Speak 
Up, Standee, Status quo bias, Stay-behind, Stereotypical bias, Stereotyping, 
Stockholm syndrome, Stop the Madness, Storyboard artist, Straight, 
Incorporated, Strategic Information, strategic transmission pattern to 
indoctrinate, Strategy of tension, Street protester, Street team, stuck in one's
head, Student-run advertising agency, Subadditivity effect, Subject-
expectancy effect, Subjective validation, subliminal advertising, subliminal 
audio cues, subliminal messages, subliminal mind control, subliminal 
messages in rock, metal, & rap music, Subliminal persuasion, Subliminal 
manipulation, Subliminal message, subliminal visual cues, SubRosa, subtle 
methods of control, Subversion, Subvertising, Sudden change, suffix effect, 
suggestion, Suggestibility, suicide encouraged by backmasking in songs, 
Sunk costs, Super Dany, superiority biases, Superstudio production, 



Suppression of dissent, Surrogate advertising, Surround sessions, Survivor 
Corps, Survivorship biases, Sustainability advertising, Sustainable 
advertising, Sweeps period, Swipe file, Sword Art Online, Synanon, System 
justification, Systematic bias, Systematic predjudice, 

Tablo ID, Tabloid journalism, Tactical media, Tagline, Targeted advertising, 
Tart card, Teaser campaign, Techniques, technological methods of control, 
Technology evangelism, Teen escort company, Telefon film, Telekenisis, 
telepathy, telepresence, Telescoping effect, Terminal Man, Testimonial, 
Testing effect, Texas sharpshooter fallacy, Tharwa Foundation, Thayer 
Learning Center, The Dish, The Kid in You, The Other Iraq, The Prisoner, The 
Soup, The text page, The Tripods, The Winter Market, Therapeutic boarding 
schools, Therapeutic Crisis Intervention, They're Made Out of Meat, Think 
Different, This Perfect Day, Thought recording and reproduction device, 
Thought Reform and Psychology of Totalism, thrash metal bands 
backmasking satanic religion, THX 1138, Time for Timer, Time-compressed 
speech, Time-saving bias, Tin foil hat, tip of the tongue phenomenon, tireless 
repetition of idea or slogan, TMZ website, Tobacco bowdlerization, Token 
economy, Tooth Protectors, Total Immersion augmented reality, Total market 
coverage, Tough love, Town & Country, & Surf Designs, Wood & Water Rage, 
Toyi-toyi, Tract literature, trade mark symbols, Tradio, Trailer music, Trailer 
promo, Trailer vision, train self to think backwards, Trait ascription bias, 
Tranquility Bay, Transcranial alternating current stimulation, Transfer, 
Transfer propaganda, Trans-promotional, Trauma, traumatic experience, 
traumatic shock, traumatic stress, Tree sitting, trigger, Trojan horse, True 
Names, True-believer syndrome, Trusonic, Twisted Scriptures, Two-factor 
theory of emotion, Two-price advertising, 

Ultimate attribution error, Under Ash, Underground Literary Alliance, 
underhanded attempts at control, Understatement, Uni-pole sign, unit bias, 
United Biscuits Network, University Revolution, Unstated assumption, 
unwanted recurrence of memories of a traumatic event, Urban Jungle, urban 
legend, using famous, attractive, or happy people, Using loaded or emotive 
terms, utterly confused, 

V-DARE, vagan, vaganism, vegitarian, vegetarian diet, vegitarianism, Valence 
effect, Van lettering, Verbal abuse, verbal offenciveness, Verbatim effect, 
Victim playing, victimization, victimized, Victory Forge Military Academy, 



Video advertising, Video game censorship, Video in print, View-through rate, 
Virtual sit-in, virtual world, Virtue words, Virus, Visual pollution, Visualization,
Visualize, Visualized, Visualizer, Viva Cruiser, Von Restorff effect, Vortexx, 
VoterMarch, 

walking time bomb, walk-ins, Weasel word, Web brigades, Week of Silence, 
Well travelled road effect, Wellspring Academies, Wellspring camps, 
Westward Ho, White poppy symbol, White torture, Whitewash censorship, 
Whitewashing, WHO MAG TV, Who Makes Movies, Wilderness therapy, Wishful 
thinking, witchcraft influences, especially from media, withdrawn, WOMBLES, 
Word Made Flesh, Word of mouth, Worker center, Workplace deviance, Works 
about advertising, & Works about censorship, World Development Movement, 
World famous, World Wide Association of Specialty Programs and Schools, 
Worse-than-average effect, Worth the Risk, Wrap advertising, Write once, run 
anywhere, 

Yaris, Yashi, you deserve it, You Will, Young Hollywood, your worth it, Youth 
activism, Youth Outcome Questionnaire, Zeigarnik effect, Zero-risk bias, Zero-
sum heuristic, Zombie, Zombie like state of mind, Zvakwana, 

In the Name and Blood of the Lord Jesus Christ, I bind up each and every
demon left, I individually chain, cage, bag and box them. I put them in caves 
with rocks over the caves with the Light of the Lord shining bright and the 
angels of the Lord reading Scriptures and praise the Lord continually. I cover 
us all with the Blood of Jesus. I call upon God's Holy Spirit to fill everybody 
full to overflowing and to keep chasing out the demons and to restore God's 
people. In Jesus' Name, I loose legions of the spirits of the Lord, life, health, 
healing, restoration, wellbeing, sound mind, and a good night's sleep.

We thank You Lord Jesus for everything You have done. We give You all 
the glory and honour, and blessings and praise. In Jesus' Mighty Name and by 
His Blood. Amen.

Pastor T. John Franklin
Church of Salvation, Healing, and Deliverance

COS-HAD.org


